Polaris + CampaignDrive
Create a Global Marketing
System of Record

Power. Beauty. Innovation.
Pick any three.
With 8,000 employees and 11 brands, sold by 2500 dealers in 130
countries, Polaris Industries is the undisputed leader in the
powersports industry.

Long devoted to providing dealers with fast, efficient access to
assets, Polaris was looking to move beyond its existing web-based
Digital Asset Management (DAM), and implement a higherperformance and more secure system—one that would not only
integrate with workflows at the local level, but that could also
automate the creation of high-velocity model year promotional
campaigns. After an extensive review of the technology
landscape, the company selected Pica9 and the CampaignDrive
system to build their global marketing portal.

“

It has been great to see the growth in

the portal month to month, and wouldn’t
be possible without the
help from the entire
CampaignDrive team.

Nikki Nielson
Team Lead
Polaris Digital Asset Management

11 brands. Always on brand.
Polaris is well known for the discipline it brings to the branding
equation. That’s why the Polaris Marketing Portal automatically
ensures the company’s dealers are presented with just the right
materials for their local marketing needs, with the most relevant
content always at their fingertips from the home page. Secure
login and advanced permissions combine with a highly flexible
folder organization to ensure that dealers and field-based
marketing personnel are empowered to
create polished, professional materials,
100% compliant with brand guidelines.
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Templates for
Success
One of the challenges Polaris faces is coordinating sales
promotion activity across its vast dealer network, while still
empowering each dealership to address its unique local needs.
The templating system in the MarketingPortal allows dealers to
produce a full range of campaign materials —from print ads to
direct mail pieces to Facebook covers, digital banner ads and
social media posts—in a matter of seconds.
The result: faster, more coordinated
execution, greater use and re-use
of high value brand assets—and
of course, greater results from
each monthly sales event.

Admin Made Easy,
Creatively Speaking.
With more than half a dozen agencies operating across the
various business units within Polaris, it was important that the
Marketing Portal offer intuitive administration and content
management tools. CampaignDrive fills the need with a pointand-click environment that bears much in common with
Creative Suite. In fact, the system allows users to import
templates direct from InDesign®, making the process a
seamless extension of the
agencies’ normal studio
and trafficking
processes.
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CampaignDrive by Pica9 is the local markeHng
toolkit for mulH-locaHon brands. Every day,
our system helps support the markeHng
eﬀorts of thousands of local marketers in
print, digital and social media.
To learn more, visit pica9.com
For a hands-on trial, visit testdrive.pica9.com
For a live demo, email markeHng@pica9.com

